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Why lead? 
• Strong evidence of harm to 

children since lead interferes with 
brain development  

• Even very low blood lead levels 
are harmful 

• Lead Poisoning has a significant 
social and economic cost 

•  Lead in paint major source of 
lead exposure 

• Childhood lead poisoning is 
irreversible, but entirely 
preventable 
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• par. 9 requires that 
by 2030, the 
number of deaths 
and illnesses from 
hazardous 
chemicals and air, 
water and soil 
pollution are 
substantially 
reduced 
 

• Lead elimination 
from paints 
 

SDG 3. Ensure healthy lives and 
promote well-being for all at all ages 
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Data on lead in paint 

• Shows that a problem exists in the country 

• Engages stakeholders, especially when the hazards to 
children is explained 

• Provides information for dialogue with governmental 
decision makers and paint manufacturers 

• Form the basis for strengthening the legislation 
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IPEN Lead in Paint Status 
• 88 IPEN PO studies done/ongoing in 55 countries 

(almost 30% of all countries) 
• National regulations in 5 countries, Draft regulations in 

4 countries, Regional standard(s) in East Africa  
• National and/or regional campaign ongoing in all IPEN 

regions 
• International collaborations (US EPA, UN Environment, 

etc.) 
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Examples of lead in paint in EECCA  
Armenia 2016 

49 samples manufactured in different countries 

9 samples – above 10,000ppm 

180,000 ppm (yellow, manufactured in Armenia, 
brand headquarters – Iran) 

29 Paints containing lead above 90 ppm were 
manufactured in Iran, Russia, Turkey, Ukraine, 
and United Arab Emirates. 

 



Examples of lead in paint in EECCA 
Kazakhstan 2016 

45 samples manufactured in different countries;  
Average concentration – 15,700ppm; 
No information on lead level on the label; 
Maximum concentration – 150,000ppm (yellow, 
Iran) 
21,000 ppm (yellow, manufactured in Russia) 
6,100 ppm (yellow, manufactured in Ukraine) 
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Examples of lead in paint in EECCA 
Russia 2016 

72 samples purchased in Russia;  

No information on lead level on the label; 

Maximum concentration – 50,000ppm (red, Russia) 

48,000 ppm (red, manufactured in Russia, brand 
headquarters – Russia) 

32,000 ppm (red, manufactured in Russia, brand 
headquarters – Russia) 

9,700 ppm (yellow, manufactured in Russia, brand 
headquarters – Russia) 
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Collaborations with stakeholder 
associations 

• Paint manufacturers, retailers, 
builders, painters and others 
often have industry 
associations that can 
effectively reach out to their 
members   

• Many also have newsletters and other magazines that 
can be utilized for information sharing 

• Verification of lead-free claims is needed 

 



Media as a vehicle  

• Use media to convey a message 

• Enactment of a regulation 

• Hazards of lead paint 

• Responsible paint manufacturers that 
voluntarily reformulated their paint 

 

• Media is typically attracted to special 
happenings, heartfelt stories and 
important people -- high level public 
officials, celebrities  

• Visual media (print, TV, online) likes a good 
photo opportunity, plan in advance 



Summary 
• Awareness Raising enables people to act 

• A clear strategy often gives better results 

• Different audiences may require different 
strategies 

• Key stakeholders can help in spreading 
awareness 

• Data on lead in paint important tool  
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Eco-Accord Information Service  
on Chemical Safety 

  
eco_accord_pops-subscribe@yahoogroups.com 

 
For further information, please contact: 

Olga Speranskaya, IPEN/Eco-Accord 

speransk2004@mail.ru 

www.ipen.org 

www.ecoaccord.org 
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